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1.Introduction

/Project Overview/

The Marysville Comprehensive Plan 2018 aims to envision the future for development and growth in the City of
Marysville. The Plan has been informed by the community, and a technical examination of physical, economic, and social
trends of the City and region. The end result is a plan specially designed to serve the interests and future of Marysville,
relative to projected manufacturing, commercial, and residential growth in Union County and the Central Ohio region.
It is designed to be used as a tool to guide and inform the community and local leaders in making collective, informed,
and deliberate decisions, which work toward a common future over the next ten years.
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/What is a Comprehensive Plan?/
A comprehensive plan is the culmination of a
community-driven effort to determine goals and
a corresponding plan for the future, serving as
a guide for policies, practices, and investments.
The plan provides an opportunity to prioritize
development and land-use patterns, identify
important and potentially transformative projects,
and align resources to address growth and improve
a community’s quality of life.
Comprehensive plans involve an engaging process
that brings people from various walks of life
together to discuss their ideas and aspirations for
the future. These aspirations may focus on anything
from the environment, economy, infrastructure,
education, recreation, or any other issue that is
important to those who live, work, and play in the
community.
The planning process uses a variety of tools to
help communities identify and reach goals that are
otherwise not discussed and ensure they are built on
a foundation of collaboration with extensive public
and stakeholder involvement. It engages residents
and stakeholders in fun and dynamic ways to share
their visions for the future, and strategize how they
would like to see that future become reality.

Future Land Use Plan, page 53

The Marysville Comprehensive
Plan aims to:
Guide...
...the community in evaluating future
growth and development.

Inform...
... residents and City staff on the
implications of future growth.

Develop...
...a unique vision for the City based
on its own set of challenges and
opportunities.

Measure...
...future progress and implementation
of City improvement efforts, planning
initiatives, and development projects.

Former Kroger Site - West 5th Avenue, page 66
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/Planning Process/
Who Was Involved?
Local Leadership
The City of Marysville identified a need in the
community for a long-term vision for the future, and
championed the creation of this plan to fulfill that
need. City staff and elected officials played a critical
role by providing ongoing guidance and expertise,
and by gathering many of the community’s best and
brightest stakeholders to convene and strategize.
Working together, a blueprint for the future of
Marysville has been created.

Steering Committee
A group of Marysville community members,
residents, and business owners were assembled to
guide and inform the planning process. Ultimately,
these community members will serve as long-term
stewards of the Plan.

General Public
The public was invited to two community meetings.
An open house at Friday Night Uptown gathered
input from dozens of residents providing ideas and
insight into the needs and wants of the community.
The public was invited to a second Open House

at the 2018 State of the City to test the outcome of
the planning process and to help with next steps in
implementation of the plan. A telephonic survey,
conducted by Aimpoint, provided statistical data
on community preferences and opinions related to
growth in Marysville.
For those unable to attend the public gatherings,
people were encouraged to visit the project website.
It was used to host a community survey and
virtual versions of the public meeting activities.
Throughout the process, the project website was
also used to disseminate information. A more detailed
explanation of public meeting activities and results is
outlined in Chapter 3, Public Engagement.

Stakeholders
Through the recommendation of City staff and the
steering committee, Stakeholders were identified to
provide additional insight and feedback throughout
the planning process.

Consultant Team
OHM Advisors was retained to guide the
planning process. OHM Advisors is an integrated
engineering, architecture, and planning firm,
specializing in community involvement and urban
design.

Project Schedule:
Preparing for the Plan
Understanding the Context
Community Engagement
Developing the Plan
Finalizing the Plan
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/Plan Inputs/
The Plan has been informed by a range of inputs
highlighted to the right.

Plan Inputs

A robust public engagement process solicited input
from the public through a telephonic survey, online
engagement, and two public open houses.

Online Survey

The existing conditions analysis was conducted
through the lens of examining growth throughout
the Central Ohio region. Population growth will
continue to have a significant impact on the city
moving forward. Developing a logical and fiscally
sustainable land use development pattern will be
important for accommodating this growth.

Public Meetings
Existing Conditions

Finally, understanding best practices in community
development, from planning for the adoption
of autonomous vehicles to incorporating best
practices in residential development, will help push
Marysville forward.

Best Practices

/Putting the Plan to Action/
A plan without an implementation strategy is
naturally limited in its effectiveness. The final
chapter of the plan provides a blueprint for both the
City administration and the community to move
elements of this plan into reality.
Five plan principles were developed and solidified
with the Steering Committee throughout the
planning process. Each principle frames a tangible
set of goals and actions for the City of Marysville to
accomplish, in order to advance the core themes of
this Plan.

Plan Principle
Plan Goals

Actions

The desired outcome expressed
in simple terms.

Statements of purpose that
describe clear objectives for the
city.
Program, policy, or plan
intended to achieve the plan goals
Each action is guided by the
following recommendations:
Timeframe

Responsible Party
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2. Public Engagement

/Public Engagement/
The following section highlights the public engagement activities undertaken throughout the
planning process. The four groups listed below were engaged at various stages of the process to
help inform the final Marysville Comprehensive Plan.

Engaged
Parties

P

Public

S

Stakeholder

SC

Steering
Committee

C

City Staff

P

SC

Mapping Exercise
Meeting participants
were asked to identify
areas for growth
and preservation
inside and outside of
Marysville.

P
Big Ideas
Stakeholders, the
steering committee,
and public meeting
attendees dreamed
big, giving the
planning team a range
of inspiring ideas.

SC

Issues and
Opportunities
The planning team
facilitated a discussion
with stakeholders and
the steering committee
around issues
and opportunities
currently facing the
City.

Project
Schedule
SC
July

SC

P

August
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SC
September

S

October

Engagement by
the Numbers

1000+

total responses

300 telephone survey responses
700+ unique online responses
100+ Open House attendees

P

P

Online Survey

Telephonic Survey

Community members
and stakeholders
were asked to take a
comprehensive online
survey to provide
detailed ideas on
improvements they
would like to see in
Marysville.

SC

S

November

Under the direction
of Aimpoint, a
statistically valid
telephone survey
was conducted to
provide statistically
informed input from
the community.

C

P

SC

Existing Conditions
Analysis
With the guidance of
the steering committee
and city staff, the
planning team
undertook a thorough
existing conditions
analysis to develop a
deeper understanding
of Marysville.

SC

C

December

January

Development
Patterns
The public was asked
to participate in an
online activity to rank
the appropriateness
of possible residential
and commercial
development patterns
for Marysville.

C

SC

P

February
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/Mapping Exercise/
Overview
Open House attendees were asked to express a
preference over where and how Marysville should
grow. Participants expressed an interest in infill
development along West 5th Street, including
the former Kroger site and Uptown. Areas to be
preserved included existing green spaces and
parks, particularly in and around residential
neighborhoods. Respondents expressed an interest
for outward growth in the Cooks Pointe Planned
Unit Development (PUD) area.

PM1 RESULTS

MARYSVILLE COMPREHENSIVE PLAN
Figure
2.1		
MARYSVILLE,
OH

public mapping exercise.

8/1/2017
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Inward Growth: Where in the City is new
growth, development, or redevelopment
appropriate?

Outward Growth: Looking outside the

City or in underdeveloped areas, where is
new growth or development appropriate?

Preserve: What are the areas, both inside

and outside of Marysville, which should be
preserved?

/Development Patterns/
Which of the following residential
developments are appropriate for future
residential growth in Marysville?
The development types with the highest number
of votes offer single and multi-family units at
a medium density, limit parking to behind the
structures, and provide walkability through
sidewalks and small building setbacks. The
development patterns with the fewest votes
were typical suburban apartment complexes,
further indicating a preference for walkable, infill
development.

Which of the following retail development
patterns are most appropriate for future
commercial growth in Marysville?
The commercial developments which received
the highest number of votes offer tree-lined,
attractive streetscapes, benches, and identifiable
architecture. They also provide opportunity for
mixed-use development and infill or preservation
projects. The styles receiving only half as many
votes are of monotonous design and lack a sense
of place. They also offer the most parking on-site,
indicating a willingness of the public to forfeit
convenient parking in order to structure Marysville
neighborhoods as pedestrian-friendly and visually
appealing communities.

101 votes

99 votes

71 votes

43 votes

29 votes

16 votes

120 votes

95 votes

56 votes

14 votes
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/Survey Highlights: Public Perception/
A telephonic and online survey were conducted to achieve a comprehensive understanding of
existing conditions and planning goals as perceived by Marysville’s public. The following is a
summary of the telephone survey results. See City of Marysville staff for a complete summary of
the results.

1

2.7%

Generally speaking, would you say that
things here in Marysville are heading in
the right direction or have they gotten
off on the wrong track?

33.7%

According to the survey, nearly two-thirds
of Marysville residents feel positively about
the direction the City is headed. As the area
continues to grow, it is important for the
City to build off this positive momentum.
63.6%

Right Direction
Wrong Track
Don’t Know

Figure 2.2: Survey Response - Direction of City

2

Do you feel safe and secure in the City
of Marysville?

17.3%

Perceived safety can be an important
indicator for the health of a city. The
majority of respondents said they feel safe in
Marysville.

82.7%

Figure 2.3: Survey Response Safety and Security
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Yes
No

/Survey Highlights: City Services/

On a scale of 0-10 where 0 is “extremely
low” and 10 is “extremely high” how
would you rate your quality of life as a
Marysville resident?
The average quality of life among survey
respondents, who vary in age, income,
and gender, was moderately rated at a
6.6. “Quality of life” was not defined for
respondents, but may include perceptions on
health, safety, economic, and social factors.

4

Please rate the performance of the
following services and characteristics
on a scale of 0-10 where 0 is “poor” and
10 is “excellent.”
In the next ten years, please rate how
important it is to improve the following
services and characteristics on a scale
of 0-10 where 0 is “not important” and
10 is “very important.”
No service or characteristic received an
average rating higher than 6.5. The three
lowest rated services--street maintenance,
bike/pedestrian system, and traffic flow-also rated fairly high in importance,
highlighting an opportunity for the City to
focus on transportation efforts.

“Extremely
Low”

00

“Extremely
High”

2

4

6

6.6

8

10
10

Figure 2.4: Survey Response - Quality of Life

9
8
Importance

3

7
6

Marysville’s street
maintenance

Public facilities

Bike & pedestrian
system
Traffic flow-in
Marysville

City communication
City programming
Overall beauty of the city

Property
Maintenance

Quality of recent
developments

5
4

5

6

7

8

Performance

Figure 2.5: Survey Response - City Services

Regarding roadway improvements,
respondents noted a preference for officials
to focus on cost and safety.
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/Survey Highlights: City Services/

5

Please rate the following areas on a
scale of 0-10 on how appropriate they
are for infill and redevelopment, where
0 is “not appropriate at all” and 10 is
“very appropriate.”
Similar to responses on “Inward Growth”
patterns in the mapping exercise (page 14),
Uptown was popular among respondents for
infill and redevelopment.

6

Please rate what type of commercial
development would you like in
Marysville, On a scale of 0-10 where 0 is
“would not like at all” and 10 is “would
like a great deal?”
Survey responses varied among the four
possible commercial development scenarios.
There was a slight preference for infill and
redevelopment of existing commercial
corridors.

7

Are there other types of growth
patterns you would like to see?
For residents who offered specific growth
patterns, they would like to see in the future
for Marysville, emphasis was placed on
senior and multi-family housing.
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Uptown

7.38

Underutilized
Commercial
Centers

6.12

Fairgrounds

5.95

Airport

5.63
0

1

2

3

4

5

Infill/Redev.
in Existing
Commercial
Corridors

7

8

7
7
7
7

8
8
8
8

6.19

Big-box Retail
Centers

5.84

Neighborhood
Commercial Serving
Nearby Residents
Mixed-Use (retail,
office, residential)

6

5.66
0
0
0
0

1
1
1
1

2
2
2
2

3
3
3
3

4
4
4
4

5
5.65
5
5
5

6
6
6
6

/Survey Highlights: City Services/

8

What group of people might need more
housing within Marysville over the next
ten years?

43.7%
Families with
Children

Survey respondents said that families
with children were likely to be the group
in greatest need of housing in the future.
Senior citizens and young professionals were
ranked second and third, respectively.

4.3%
Families
without
Children

36.7%
Senior Citizens

10.3%
Young
Professionals
5.0%
Other

9

On a scale of 0-10 with 0 being
“extremely unimportant” and 10 being
“extremely important” please rate how
important each of the following housing
characteristics are when thinking
about future residential growth and
development.
Livability factors, such as being able to age in
place and walk to amenities, were the most
important to respondents. Characteristics
with average ratings lower than six, included
“High Quality Materials and Design,”
“Bikeable,” “Proximity to Schools,” and
“Proximity to Adjacent Undeveloped
Farmland.”

0

Housing Options
20
for Different
Stages of Life

40

60

80

6.93

Walkable

6.65

Proximity to
Commercial
Amenities

6.59

Strong
Neighborhood
Character

100

6.48

Proximity to
Parks

6.24
0

1

2

3

4

5

6

7

Key Takeaways:

Diverse range of
housing options

Quality, walkable
neighborhoods

Fiscally
responsible
growth

Need for different housing
types including smallerscale and multi-family.

Preference for
walkable, high quality
neighborhoods with
character.

Prioritize growth that
contributes positively
to the City budget and
efficient use of resources.
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3. Existing Conditions

/Demographics/
Figure 3.1: Population Growth, 1940-2017
25,000

25,000
20,000

Marysville’s accelerated population growth over
the past three decades coincided with the opening
of the Honda Marysville Automobile Plant in 1982,
which has brought over 4,000 employees to the
area. A further examination of population growth is
provided on pages 24-25.

20,000

Population

Rapid Population Growth

15,000

15,000

10,000

10,000

5,000

5,000
0
1930

1940
1940

1950

1960
1960

1970

1980
1980

Year

1990

2000
2000

2010

2020
2020

Source: US Census

Figure 3.2: Population Pyramids

Population Distribution
The population pyramids to the right demonstrate
the age distribution for Marysville and Central
Ohio, compared with that of the State. A higher
percentage of Marysville’s population falls between
the ages of 30-44 compared to the region and the
State. This should guide present needs, as well as
long-term planing, as this age group matures.

Marysville

80-84

Males
Females

Columbus
MSA

80-84

70-74

70-74

60-64

60-64

50-54

50-54

40-44

40-44

30-34

30-34

20-24

20-24

10-14

10-14

0-4

0-4

State of Ohio

A Daytime Influx of Workers
The growth of Marysville’s manufacturing
development, particularly along the U.S. 33 corridor,
is reflected in the over 11,500 people that commute
into Marysville for work each day. Conversely,
nearly 8,000 people leave Marysville each day for
work. This massive inflow and outflow of people
places a high importance on the infrastructure
supporting transportation within the region. It is
also important to consider how these commuters,
both in and out, may be captured in future
residential or office development.
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20%

10%

0

10%

20%

20%

10%

0

10%

20%

Source: ESRI, 2016

Figure 3.3: Daily Employment Inflow/Outflow
Live in
Marysville,
work outside

12,605

Live and
work in
Marysville

2,178
7,907

Live outside
Marysville,
work inside
Source: LEHD, 2015

/Labor Market/

Lower-Income Job Density
Marysville workers with incomes under $1,250 per
month are concentrated centrally, near Uptown and
the eastern gateway to the City off of US-36. These
jobs are mainly centered around shopping centers
and may include food, service, and retail industries.
Lower-income jobs make up approximately 26% of
jobs in the City.

Figure 3.4: Job Density per Square Mile
(Incomes under $1,250 per Month)

Moderate-Income Job Density
Workers with a higher income between $1,250 and
$3,333 per month occur in geographically similar
areas as the lower-income jobs. Moderate-income
jobs make up approximately 40% of jobs in the City.

Figure 3.5: Job Density per Sq. Mile
(Incomes Between $1,250 and $3,333 per Month)

Higher-Income Job Density
Workers earning more than $3,333 per month are
primarily concentrated in areas of manufacturing,
medical, and government activity. The future land
use plan aims to capitalize on the success and
potential growth of these areas by outlining design
standards and recommendations for the Medical
District and Manufacturing District. See Chapter
5, Land Use for detailed information. Currently,
higher-income jobs make up approximately 33% of
jobs in the City.

Figure 3.6: Job Density per Square Mile
(Incomes Greater than $3,333 per Month)
Source: LEHD, 2014
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/Population Projections/

Population Projections

Projected Growth Rates

As previously noted, Marysville has experienced a
population increase over the last several decades.
Looking forward, population projections can predict
how many people will live within the City in 2040,
should growth trends continue at a low, moderate,
or high rate. Understanding these figures can help
guide decisions on land use, development, public
services, and infrastructure.

Projected Growth
Low (+/-250 per year)

100 households (approx.)

Moderate (+/-500 per year)
High (+/-750 per year)

200 households (approx.)
300 households (approx.)

Chart Title

Actual Growth

50,000

44,594

45,000
40,000

37,094

35,000
29,594

30,000
25,000

22,094

20,000
15,000
10,000
5,000
0

1960

Figure 3.7		

1970

1980

1990

Past
Low
population projections.
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2000

2010

Moderate

2020
High

2030

2040

Visualizing Projected Growth
To help visualize how the projected population
growth could impact the City, each of Marysville’s
projected growth rates was compared to
Marysville’s most recent residential suburban
development, Mill Valley, below. Mill Valley is
750-acres with approximately 2,000 single-family
housing units, making it a relatively low-density
development. As shown below, and outlined
elsewhere in this plan, this is not a preferred growth
pattern for Marysville as it moves forward, as
demographic shifts will demand different housing
products, and development patterns such as Mill
Valley place significant demands on infrastructure

Low Projected Growth Scenario
People per year

250

Households per year

100

Households by 2040

2,300

Additional “Mill Valleys” needed

1

Moderate Projected Growth Scenario

The Mill Valley Residential Development serves as an example of
recent residential development patterns in the City of Marysville.

High Projected Growth Scenario

People per year

500

People per year

750

Households per year

200

Households per year

300

Households by 2040

4,600

Households by 2040

6,600

Additional “Mill Valleys” needed

2.5

Additional “Mill Valleys” needed

3.2
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/Existing Land Use/
The City of Marysville supports a variety of
land uses including commercial, manufacturing,
residential, agriculture, and public use. Near the
City center, a mix of mostly residential, commercial
and public use predominates smaller block sizes.
Radiating out from the City center, residential
development with some commercial and public

use is present. Near the City border, large swaths
of agricultural land are present. In the southeast
portion of the City, land use differs in that there is
very little residential use, with manufacturing and
commercial use predominately along US 33 and the
US 33 and US 36 interchange.

Existing Land Use

4

Commercial
Manufacturing
Residential
Agriculture
Public Use

Nor

thw
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Pkw

y.
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lP
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y.

4

Figure 3.8		

existing land use.
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/Zoning/
Existing zoning roughly reflects existing land use
patterns. The vast majority of the City is zoned
for low and medium density residential, although
there are smaller pockets zoned for high density
residential. Commercial use is centered along major

thoroughfares including US 33, US 36, and in near
the City center. Both light and heavy manufacturing
uses encompass the majority of the southeast
portion of the City with limited high density
residential and commercial use.

Zoning*
Low Density Residential

4

Medium Density Residential
High Density Residential
Commercial
Office
Light Manufacturing
Heavy Manufacturing

Nor

thw

est

Hospital District

Pkw

y.

Special District
Planned Unit Development
Government
Uptown-Commercial
Uptown-Transitional
Uptown-Residential

In

du

38

st

ria

lP

kw

y.

4

*Some residential zoning categories have been grouped for simplicity. Reference the City’s zoning code for a more complete map.

Figure 3.9		

existing zoning.
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/Open Space and Trails/
The City supports over 550 acres of maintained
parkland and natural areas. This includes several
amenities and paved and unpaved trails along with
significant tree cover in many parks. Although the
parks are scattered throughout most residential

areas of the City, parkland predominates along Mill
Creek. Smaller, neighborhood-serving parks and
golf courses are located in the southern portion of
the City. However, the southeastern portion of the
City lacks parks and open space.

Open Space and Trails

4
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Marysville Upground
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Figure 3.10		

open space and trails.
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/City Access/
Several US and State Routes intersect Marysville,
providing ample access into the City. US 33 is the
major highway into the City. It provides access
southeast to Downtown Columbus and surrounding
communities. US 36 connects Marysville east to
Delaware and southwest to Urbana, while several
State Routes provide access north and south of the

City. A railway line bisects the City on the southern
side of Mill Creek from northwest to southeast. This
railway line is a significant attraction for businesses
existing and future businesses in the City who can
easily ship and receive products and materials.

City Access
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Park/Open Space
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Shared Use Path Existing
Shared Use Path Proposed
Railway
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*AADT = Average Annual Daily Traffic. Data downloaded from The Ohio Department of Transportation, 2018.

Figure 3.11		

city access.
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4. Trends

/Retail/
Establishing opportunity for vibrant commerce serves residents, attracts visitors, and diversifies the
tax base. Traditionally, cities have looked at malls and big box stores as attractive ways to gain jobs
and revenue, but how and where people shop is changing. Recognizing and planning for these trends
will create sustainable retail environments.

How We Shop:
The Changing Trends
A Rise in E-Commerce
Shopping is increasingly becoming an online
experience. According to the Pew Research Center,
only 22% of Americans had made any online
purchase in the year 2000. By 2015, approximately
45% reported shopping online at least a few times
a month. This drastic increase in e-commerce has
brought heavy competition to the brick-and-mortar
stores and require a revised approach to the typical
codes and plans that cities have used as guides.

A Shift in Preferences
Not only are people spending more of their
income online, but there is a growing preference
for experiences over goods. In fact, according to
a research report by Eventbrite, nearly 80% of
millennials say they would choose to spend money
on a desirable experience or event as opposed to a
desirable item. Data from the Bureau of Economic
Analysis also shows spending on travel, recreation,
and eating out has steadily increased over the
last decade while spending on household items,
clothing, and other goods has steadily dropped.

Figure 4.1: U.S. Shopping and Experience
Preferences
From 2007 to 2017, percentage of online shopping sales
compared to total sales rose 5.3 %.

1Q 2007

1Q 2017

3.2%

8.5%
Source: U.S. Department of Commerce

Three out of four millennials prefer experiences
over consumer goods.

Source: Eventbrite

The Decline of Big Box Retail
Many stores and cities have been slow to adjust to
these trends, leaving communities with large, vacant
eyesores. Failing to address the changes in consumer
behavior and preference can be devastating to local
communities, as the land occupied by vacant or
declining stores comes with a high cost. Some big
box stores have managed to stay competitive by
offering short-term programming. However, the size
of these obsolete stores makes alternative uses such
as cooking or fitness classes, community gathering
spaces, etc., a short-term fix, at best.
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The abandoned Rolling Acres Mall in Akron, Ohio.

Where We Shop: The Built Environment
Municipalities invest tax incentives, subsidies, and public infrastructure improvements, such as new
intersections, to attract retail with the hope of new jobs and tax revenues. The resulting costs typically
outweigh the benefits, especially when compared to denser, mixed-use developments. With smarter,
long-term growth concepts for retail, cities can better serve their residents, while providing for a stronger
economic future. The examples below highlight the fiscal impacts of traditional economic development with
priority on large retail operators and parking, compared to a mixed-use development. In addition, it is likely
that other uses for currently zoned retail ground will be needed to backfill excess capacity.

Fiscal Impact: Traditional Retail

Fiscal Impact: Mixed-Use Development

Sam’s Club, Asheville, NC
Land (acres)
Value
Property Tax
Property Tax per Acre

18
$7,752,600
$96,570
$5,365

Mixed-Use Development at 1 Battery Park Ave., Asheville, NC
Land (acres)
Value
Property Tax
Property Tax per Acre

0.27
$7,424,600
$50,342
$186,453
Source: Urban3

What We Plan: Best Practices for Successful Retail
1

3

Plan for Smaller Retail Footprints
With e-commerce and improved distribution
networks, stores do not hold as much
merchandise on-site, and will continue to
need more warehousing and less floor display
footprints. This, combined with the fact that
the U.S. has overbuilt for retail since the late
twentieth century, creates less demand for big
box retail. As future land uses are adjusted,
the City should carefully analyze its ability to
support additional traditional retail buildings.
Evaluate Incentive Structure
Big box retail adds minimal value to a
municipality’s tax base, due to its provision
of limited low-wage jobs. Additionally,
competition between localities for big box
stores can result in property tax abatements
and other financial incentives that do not
produce long-term benefits in comparison
to mixed-use developments. Cities should
weigh this trade-off carefully and ensure that
resources are appropriately invested for longterm growth.

2

4

Provide Walkable Options
Much of a big box store’s footprint is
parking, especially if it stands alone or is
away from downtown. Large parking lots
create disruption in the streetscape, increase
surface runoff and traffic. Through design
standards, cities can ensure that retail fits into
the character of the community and improves
connections between physical spaces.

Prioritize Social Spaces
Priority should be granted to places which
offer experiences that are tailored to the
community and provide spaces for people
to meet, socialize, and fulfill their consumer
needs, simultaneously. Interspersing
coffee shops, bars, restaurants, or farmer’s
markets with shops and services (such as
salons or gyms) may create more enjoyable,
economically robust areas.
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/Autonomous Vehicles/
Mobility is rapidly changing, with imminent adoption of various forms of autonomous vehicle
technology being a primary factor. This will profoundly change the way we move ourselves and the
related choices that we make, giving rise to shifts in many aspects of our cities, This will extend to
transformation in the movement of goods, the land uses in our communities and the way sites and
roadways are designed.

Autonomous and Connected Vehicle
Technology
Autonomous and connected vehicle technology
has seen enormous global investment and
rapid advances in technology on the past few
years. Hoped for benefits include increased
safety, improved traffic flow, and better access to
transportation. Concerns include possible added
congestion, increased sprawl and unintended
impacts to the economy through a shift in
employment. At this point there are still many
unknowns, but it is certain that AV/CV technology
will deeply impact the transportation system
and relationship of transportation to land uses in
cities of all sizes. Although these changes will not
happen immediately, the technology is already
being deployed here locally, as well as in testing
throughout the country. So we must do our best
to anticipate the coming changes in our planning
efforts, while also remaining responsive and
adaptable as new opportunities and implications
come into focus. Cities must be ready for the
impacts, not only on transportation, but also
affecting planning, land use, site design, and
roadway networks.

Waymo adds the Jaguar I-Pace to its fleet of autonomous vehicles.

Autonomous vehicles use sensors to assess the surrounding
environment.

Opportunities for Marysville

Implications for Planning

The City of Marysville has positioned itself as a
leader for future testing and implementation AV/
CV technology. Located along the US 33 Smart
Mobility Corridor, investments in infrastructure
to support this testing is extending throughout the
city. In addition, proximity to the Transportation
Research Center and the Honda manufacturing
facilities places Marysville in a nexus of opportunity
related to this rapidly emerging technology. Details
regarding the US 33 Smart Mobility Corridor and
Connected Marysville are included on pages 36-37.

Large-scale adoption of new transportation
technology, whether railroads or the advent of
the automobile, have radically transformed our
cities. The anticipated changes from autonomous
and connected vehicles will be as great. While
there are a great many unknowns, cities should
begin preparing for the impacts so development
occurring now and in the future can more easily be
adapted along with the changing environment. The
following are areas where we should be looking
forward even as ideas are emerging.
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1

2

Land Use
Autonomous vehicles, in conjunction with
overall automation will have a significant
impact on land use. Reduction of on-site
parking demand and the ability to reduce
the number of cars per household will
allow higher density development for both
commercial and residential uses. This, coupled
with the overall automation of goods delivery
and the shifting nature of retail, will require
land use plans to contemplate a wider range
of potential uses in many locations. This is
likely to include a mix of residential in areas
that might have been exclusively commercial
previously. Opportunities for small-scale
warehousing and similar uses might become
more prevalent as the on-demand goods
become the norm.
Site Design
Site design will be significantly impacted.
Autonomous vehicle adoption will likely
result in a great decrease in on-site parking
demand, and change in access and pick-up
and drop-off locations. Utilizing traditional

design principles will help ensure sites can be
adapted to future uses. This includes creating
internal site roadway grids, and placing
building along rights-of-way, reducing focus
on large-scale parking areas. An emphasis on
creating quality places will be the impetus to
attract the office, commercial and residential
development desired.

3

Roadway Network
Increased safety and more efficient use
of the roadway network is expected with
autonomous vehicles. This means more
automobiles can drive on less roadway
space, increasing capacity. At the same
time, additional congestion could be seen
at certain points of the roadway network
as the possibility of added trips (including
potential zero-occupancy trips) might impact
the system. A flexible approach will be
needed over the coming decade as old rules
are adapted to the new reality, impacted
by shifting behaviors in response to this
technology.
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Smart Mobility Corridor

The Smart Mobility Corridor includes many auto-related industries
(Source: 33 Smart Mobility Corridor)

Located along State Route 33, the Smart Mobility
Corridor is a 35-mile corridor that crosses three
counties and connects the cities of Marysville and
Dublin and Honda’s North American Campus.
The corridor is currently being equipped with
fiber optic cable and highway sensors, which will
support the testing of connected and autonomous
vehicle technology on this stretch of roadway. In
particular,the ability to explore trucking-related
approaches such as truck platooning, allows the
corridor to pioneer a new understanding of freight
and supply-chain opportunities. With many autooriented businesses and industry nearby, this stretch
of roadway is an ideally situated test-bed, and will
serve as the catalytic spine for understanding the
implementation of AV/CV technology.
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Sensors along the Smart Mobility Corridor will improve autonomous
vehicle use along the roadway (Source: Drive Ohio)

Connected Marysville

Marysville is positioning itself at the forefront of
AV/CV technology through Connected Marysville.
Connected Marysville is a project in conjunction
with the City, ODOT, and Honda to equip the
City’s traffic lights with Dedicated Short Range
Communication radios that will deliver signal
phase and timing data and other messages to
equipped connected vehicles. A target of 1,200 to
1,500 vehicles that regularly drive in the City will be
equipped with this communication technology to
interact with the infrastructure. This effort will make
Marysville the first to implement this approach
throughout the entire city, making Marysville the
first completely connected rural city by 2019. This
will create a network for connected and autonomous
vehicle technology to be tested, and will serve
as a complement to Smart Mobility Corridor
opportunities.

All 27 of the City’s traffic lights are being equipped with connected
vehicle communication technology (Source: Marysville Journal
Tribune).

Equipped traffic light at Fifth Street (Source: 33 Smart Mobility
Corridor)
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/Development Patterns/

As Marysville plans for growth, it should consider where and how residential development will occur. There are many alternative
development patterns, which vary in building materials, lot size, density, and the relationship between buildings and the streets.
Development styles which support projected population and preference trends, including smaller family sizes and improved
walkability, should be prioritized.

Upper Albany West - Columbus
Site Details:
Development Type

Suburban Single Family

# of Units

700+

# of Acres

Approximately 145

Density

5 units/acre

The traditional suburban development of Upper
Albany West is similar to existing residential options
in Marysville, but with increased walkability. Public
space is integrated throughout the development,
improving residents’ access to green space and
community activity. It features a variety of
home types, which provides opportunities for
intergenerational neighborhoods, a sentiment
expressed in the Marysville public engagement
process. However, Upper Albany West does not
have the density that would support sustainable
development for long-term growth in Marysville.
There is also limited access in and out of the site,
and limited opportunity for non-residential uses
within the site.
Pros: Walkable, public space integration, variety
of housing types
Cons: Low density, limited access, only
residential use
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Opportunities provided by this type of development include spacious
lot widths and a mix of alley-loaded homes and front driveways.

LC Brooklands - Hilliard
Site Details:
Development Type

Suburban Multi-Family

# of Units

439

# of Acres

16

Density

16 units/acre

Sidewalks and the density of units creates an
illusion of walkability at the LC Brooklands. The
communal space is limited to one portion of the site
and individual blocks are largely isolated from each
other due to their formation around courtyard-style
parking lots, limiting where residents are actually
able to walk. Opportunities provided by this type
of development include a variety of home sizes and
styles, attractive facades, and on-site commercial
development, but there is limited green space.
Pros: Variety of housing types, attractive
architecture, on-site commercial development
Cons: Isolated blocks and isolated from the street
grid, limited green space

Interior parking is blocked in, creating pavement courtyards.

The District - Hilliard
Site Details:

Development Type

Suburban Multi-Family

# of Units

326

# of Acres

21

Density

15.5 units/acre

The District resembles a traditional suburban
apartment complex featuring 1-3 bedroom
apartments. The internalized public space may be
attractive in accordance with Marysville’s general
preference for private green spaces on larger, singlefamily lots. However, reversing the parking and
internal public space locations could allow for better
integration between neighborhoods, improved
walkability, and more green space. The dog park
and garden are pushed to the outskirts of the site,
decreasing their access and visibility. The site also
lacks a mix of housing types and styles.
Pros: Opportunity to better integrate between
neighborhoods
Cons: Isolated green space, isolated from street
grid, amenities lack accessibility, lack of housing
types

The parking layout treats the streets within the development as
parking lots, not connectors.
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Harrison West - Columbus
Site Details:

Development Type

Urban Single Family

# of Units

57

# of Acres

Approximately 6

Density

9.5 Units/Acre

This development style blends the home size and
privacy of suburban residential complexes with
urban design characteristics and density. Parking is
accessed by alleyways behind homes which allows
for traditional garages without hindering public
space or sidewalk access. Smaller lot sizes can
accommodate more residents while still allowing
for single family development. Marysville may look
to encourage development like this that blends the
opportunities of the various styles in accordance
with its existing character and long-term trends.
Pros: Suburban/Urban mix home style, moderate
density, integration into traditional street grid
Cons: Limited private outdoor space

The site features attractive streetscapes, alleyway garage access, and
the availability for some private yard space.

New Village - Columbus

Site Details:

Development Type

Urban Multi-Family

# of Units

100

# of Acres

6.2

Density

16.1 units/acre

Located in the Italian Village neighborhood of
Columbus, New Village contains a mixture of
duplexes and quadplexes. Decreasing attention to
parking increases walkability and improves site
connectivity. The site is smaller than a conventional
suburban development and contains limited
outdoor private space, but ample public space. It
is well-integrated within an existing neighborhood
and Marysville should consider how this type
of development could retain its ease of access
within less developed areas. The higher density
may appear to contrast with existing residential
communities, but the variety in housing sizes allows
for an environment which feels more open than LC
Brooklands or The District.
Pros: Variety of housing types, moderate density,
public space, high site accessibility, integrated
into traditional street grid
Cons: Limited private outdoor space
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This development type provides walkable streets and
reduces the need for parking.

Figure 4.2: Nationwide Demographics

Shifting Demographics Nationwide
Nationally, baby boomers are the largest
demographic cohort followed by centennials
and millennials. With these age groups making
up a significant proportion of the population,
their lifestyle and housing choices will need to
be accommodated in communities across the
nation. Studies have shown baby boomers and
millennials prefer similar housing types that are
less square footage and on smaller lots in walkable
neighborhoods.

15%

SILENT GENERATION
AGE: 70-87
POPULATION : 47 M

18%

GENERATION X
AGE: 35-50
POPULATION : 55 M

22%

CENTENNIALS
AGE: 0-17
POPULATION : 69 M

BABY BOOMERS
AGE: 51-69
POPULATION : 76 M

24%

MILLENNIALS
AGE: 18-34
POPULATION : 66 M

21%

Source: Pew Research Center, 2015

Changing Household Structures
The baby boomers are getting older. In Central Ohio,
56% of the growth in households between 2010 and
2030 will come from senior households. Marysville’s
current population is a little younger than the
Columbus MSA. However, as children move out of
their homes, Marysville should strategize to retain
empty-nesters, who are often increasingly affluent
while simultaneously looking for different housing
options.

87%

of the growth in households in Central
Ohio, between 2010 and 2030, will be
households without children.

Source: NRDC, 2014

Key Takeaways:

Population
growth

Changing retail
and auto sectors

Decreasing
household sizes

Increasing population
in the region means
Marysville is expected to
continue to grow.

Driverless vehicles will
reduce parking needs.
Online shopping is
changing the retail market.

As baby boomers get older,
household size is expected
to decrease.
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5. Fiscal Assessment
In concert with the completion of the Comprehensive Plan, Regionomics, a local consulting firm, completed an analysis for the City of Marysville.
The analysis studied the fiscal health of the City. The results of the analysis are in this Chapter.
Additionally, the Regionomics study conducted a thorough housing and demographics analysis, and developed fiscal projections for Marysville’s
future land use. Those are included in the Appendix A of this Plan.

/Revenues/
There are two types of government revenues
summarized below. Revenues from Marysville
utilities are highlighted in blue; revenues related to
the general government are highlighted in orange.

Business-Type Activities
$30.3 M
52.1 % of total revenues
Revenues from the City’s utility services comprise
slightly more than one-half of total revenues. Of
the $30.3 million in total revenues, $26.9 million
(89 percent) represent customer service charges.
Another $3.3 million came in payments in lieu of
taxes and $0.1 million in investment earnings.

Income Taxes
$17.7 M
30.4 % of total revenues

Thus, a Marysville resident working in Columbus,
where the tax rate is 2.5 percent, pays 2.5 percent
to Columbus and 1.5 percent to Marysville – an
effective tax rate of 4 percent. This provision keeps
Marysville’s income tax rate at the lower end of
the 1 percent to 2.5 percent range that is typical
of central Ohio municipalities, but it does create
a relatively high tax burden for some Marysville
residents.

Service Charges and Grants
$3.7 M
9.9 % of total revenues
Service charges include revenues from court fines
and fees, transportation services, fire and emergency
medical service contracts, and pool and recreation
fees. These totaled $3.7 million in 2016. The City
has increasingly focused on increasing fee-forservice revenue over the years. As a result, this
revenue category has increased nearly 6.5 times after
inflation since 1999.

Municipal income taxes are typically the
largest source of general fund revenue for Ohio
The City has also placed an increasing
municipalities, and that is the case
emphasis on pursuing grants to fund
for the government activities share
Marysville’s
both operating and capital expenditures.
of Marysville’s revenues. The $17.7
municipal income The City’s efforts to pursue these grants
million in income tax revenue
tax revenue has are worthwhile because grant revenues
represented 30.4 percent of total
represent funding for operating and
revenues and 63.5 percent of general
nearly tripled
capital purchases that do not depend on
government revenues in 2015.
since
1999.
Rates
the citizens and businesses of Marysville.
Income tax revenues have nearly
were raised to
tripled from an inflation-adjusted
This category of receipts also includes
$6.2 million in 1999. Part of this
1.5% in 2011.
State of Ohio payments from the Local
increase was due to an increase in the
Government Fund (LGF). This fund
income tax rate from 1 percent to 1.5
was created by the State of Ohio in the Depression
percent in 2011. Adjusting for this rate increase, the
year of 1934 to share proceeds from the new state
inflation-adjusted growth over the 17-year period
sales tax with local jurisdictions. The LGF remained
was 88 percent.
a stable source of funding over the decades
regardless of economic conditions. Since 2011,
In Ohio, wages and salaries are taxed where they
however, the LGF has been reduced significantly
are earned, so all wages earned within the city
in order to balance the state budget, which was
limits by residents and non-residents are taxed. In
severely affected by the recession and also by tax
addition, Marysville imposes taxes on residents’
rate cuts in recent years. Marysville’s LGF receipts
wages and salaries wherever they are earned. Many
totaled $181,000 in 2014 – down 54 percent after
municipalities provide a partial or full credit for
inflation from 2011. It is unclear whether the State
wages earned elsewhere, but Marysville does not.
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will ever return to earlier funding levels of the
LGF. These cuts, along with the loss of tangible
personal property and estate taxes have severely
strained municipal governments across Ohio, and
necessitated Marysville’s 2011 income tax rate
increase.

1

BusinessType
Activities

4

Property and
Other Taxes

2

Income Taxes

5

Investments &
Misc.

3

Service
Charges and
Grants

5
4

3

Property and Other Taxes
≈ $4 M
6.5 % of total revenues

1
2

Property taxes and an assortment of other taxes and
fees together provide 6.5 percent of total revenues
and 13.5 percent of general government revenues.
Utilities Revenues
Government Revenues
Although property taxes in general represent a
substantial share of Ohioans’ overall tax burden,
Figure 5-1: City of Marysville Revenue
the bulk of these go to school districts. County
Distribution, 2016
governments and their agencies and public libraries
also receive property tax revenues. The City of
Marysville’s share is less than 8.2 percent of the total
By 2009, most businesses were exempt from these
residential property tax burden. The City’s property
taxes, and after 2011, the City’s receipts were zero.
tax revenues supporting general government totaled
These taxes, together with the corporation franchise
$1.55 million in 2016, an inflationtax, were replaced by the Commercial
The added income Activity Tax (CAT). The revenues from
adjusted increase of 44 percent from
1999. Additional property taxes are
the CAT go not to local governments
tax revenue
earmarked to fund infrastructure
but to the State. The tax reform law
collected has
improvements in Tax Increment
also stipulated replacement payments
Financing (TIF) districts and are not
helped offset
to municipalities, counties, and school
included here.
districts, but these too were to be
losses from
phased out over time. In addition, the
Other taxes include Marysville’s 3
revenue streams General Assembly enacted a standard
percent lodging tax on hotel and motel
phased out by the of relative need in determining
charges in the city, franchise fees on
state government. payments made beginning in
cable television charges, liquor permit
November 2011. Municipalities also
fees, and gasoline and cigarette taxes.
formerly collected taxes on individuals’
Together these taxes and fees raised $2.2 million in
high-net-worth estates, but this was repealed for
2016, 3.8 percent of total revenues.
individuals dying after January 1, 2013. This was
a highly variable source of revenue, but averaged
The City formerly levied taxes on the tangible
nearly $306,000 annually in 2016-equivalent dollars
personal property of businesses, including
between 1999 and 2012. Thus, the replacement
inventory, machinery, and equipment. In 2005,
of personal property taxes with the CAT and the
Marysville received tangible personal property taxes
phasing-out of the estate tax was an unambiguous
of more than $309,000 in 2016-equivalent dollars.
financial loss to local governments.
The State phased these taxes out as a result of the
2005 tax reform act passed by the General Assembly.
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/Expenditures/
Utilities (Includes Sewer, Water, Stormwater,
Sanitation)
$23.3 M
46 % of total expenditures

Security of Persons and Property
$13.5 M
26.7 % of total expenditures

Security of persons and property includes police,
fire, and municipal court expenditures. As is true
Costs related to sewer, water, stormwater, and
for many municipalities, these are a dominant
sanitation utilities are the expenditure side of
share of operational expenditures. The 2016 total
business-type activities. The $23.3 million total
of $13.5 million represents 26.7 percent of all
in expenditures was more than offset in 2016 by
expenditures and 49.4 percent of governmental
the $30.3 million in user fees and other revenues.
activities expenditures. Expenditures are up 115
Fees are intended to cover the operation of utility
percent after inflation since 1999. As is true of other
services and the portion of capital projects that is not
categories of expenditures, personnel
covered by grant funding. Because of
Planned
costs comprise the lion’s share of the
the variability of capital expenditures,
expenditures exceed revenues in
expenditures to total: $10.1 million in 2016. Partially
offsetting these expenditures are fines,
some years. The charges for services
construct a new costs, and seizures of property, fire and
must cover not only the current year’s
Water Treatment emergency medical service contracts,
expenditures but also provide funding
for these net loss years.
Plant will have and special-purpose grants; these
revenues are included among those
a significant
The $15 million in sewer service
discussed above.
expenditures was mostly offset by
impact on utility
$14.2 million in charges for these
Transportation
expenditures.
services. Water system expenditures
$5.2 M
totaled nearly $6.1 million in
10.3 % of total expenditures
expenditures compared to $10.3 million in charges.
Transportation expenditures include those for
The $1.47 million in sanitation expenditures in 2016
street, sidewalk, and bridge construction, repair and
was 6.3 percent of utilities outlays and 2.9 percent
maintenance, snow removal, and street lighting.
of total expenditures, and was defrayed by $1.68
These expenditures totaled $5.2 million in 2016,
million in charges. The $752,000 in stormwater
10.3 percent of all expenditures and 19.1 percent of
management made up the smallest share of these
expenditures for governmental activities.
expenditures. Charges for stormwater services
totaled nearly $748,000 in 2016.
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General Government
$4.9 M
9.7 % of total expenditures

Other
≈ $1.82 M
3.6 % of total expenditures

General government expenditures include those for
administrative functions such as City Council, the
City Manager, the Law Director, human resources,
and information technology. The $4.9 million in
expenditures in 2016 accounted for 9.7 percent of
all expenditures and 17.9 percent of government
activities expenditures.

Three other categories of government activities
expenditures together make up 3.6 percent of the
total. These include recreational activities, including
operation and maintenance of the pool, recreation,
and city events; expenditures promoting public
health; and interest on borrowings.

Community Environment
$1.9 M
3.8 % of total expenditures
Community environment expenditures are focused
on improving the attractiveness of the city, such
as parks, the neighborhood stabilization program
and the new street tree fund. These initiatives
help to attract and retain residents and businesses,
providing support for income tax revenue growth.
They positively impact property values: analysis has
shown that 40 to 50 percent of the value of a specific
property is a function not of the characteristics of
the property itself but of its surroundings. Thus,
these expenditures promote increases in property
tax revenues over the long term. Some of these
expenditures are supported by grant funding. The
$1.9 million spent in this category is 3.8 percent of
total expenditures and 7.1 percent of expenditures
for government activities.
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Figure 5-2: City of Marysville Expenditure
Distribution, 2016
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/Population Growth Estimates/
Estimating growth based on regional projections and current development trends,
Marysville is expected to grow by 20% from 2016 to 2027. This could add over 1,700
households to the City.

Method for Growth Estimation
Utilizing Marysville Finance Department records
and an implicit assumption that growth in the
future will continue as it has in the past, projected
revenue and expenditure values were computed and
adjusted for inflation through 2027.
The revenues and expenses were then related
to Marysville’s growth. Because a household
represents a unit of consumption and growth
in dwelling units is the driver of many of these
financial effects, the analysis considers growth based
on household growth as opposed to population.
Thus, the assessment requires both an annual
estimate of the number of households from 1999 and
projections to 2027.
Data from the Census Bureau, combined with
population projections from the Ohio Development
Services Agency and the Scripps Institute of

Gerontology at Miami University guided the
population projection below, which reveals steady
population growth over the next ten years.
In reality, however, at least two forces might affect
this share over the next ten years. The urbanized
area of Columbus and its suburbs might continue
to spill into southeastern Union County as it
has into southern Delaware County, with the
result that Marysville’s share of Union County’s
population would decrease (but Union County’s
population would then exceed the projection,
perhaps significantly). On the other hand, larger,
denser housing developments, such as the recently
announced Woodside project, could increase the
Marysville percentage and perhaps reduce the
number of people per household. (Note that because
this analysis is based on current conditions, the
Woodside project is relevant but other changes
contemplated in the Comprehensive Plan are not.)

35,000

30,000

20%

projected
population growth
from 2016 to 2027

25,000

20,000

15,000

10,000

5,000

28,194 projected
population in 2027
(23,406 in 2016)

9,493 projected
households in 2027
(7,776 in 2016)
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Figure 5-3: Historical and Projected Marysville
Population and Households

/Fiscal Assessment/
As Marysville continues to grow, the City’s revenues will have to match, if not exceed projected
expenditures, over the long-term. A full explanation on the methodology of this study can be found
in Appendix A. However, as the summary below highlights, Marysville’s budget is in structurally
balanced.

Fiscal Sustainability Summary
Evaluating the fiscal sustainability of Marysville
essentially involves projecting revenues and
expenditures forward a number of years and
determining whether revenues continue to provide
adequate coverage for expenditures. While it is
possible that expenditures will exceed revenues in
years when major capital projects are undertaken
and in economic downturns, if revenue coverage
becomes inadequate even in normal years and in
the long term, the budget is said to be in “structural
imbalance.” The result of this analysis for Marysville
is that no such problem likely exists.
Figure 5-4 shows the analysis of operating
revenues and expenditures, while the analysis
including the financing of capital assets are shown
in Figure 5-5. The per-household amounts are
multiplied by the household estimates to derive
totals (in 2016-equivalent constant dollars). The
operating estimates show that the revenues exceed
expenditures in all years. Note that because the
financing expenditures are five-year moving

averages, Figure 5-5 begins in 2001 rather than 1999.
(Financing expenditures are projected through
2029.) It is worth noting that the only negative
impact of the 2007-2009 recession was an 11.8
percent inflation-adjusted decline in revenues in
2009 and flat revenues in 2010. Again, this only
represents the City’s operating position.
Figure 5-5 demonstrates the reason why maintaining
a positive operating position is necessary. Large
street and wastewater capital expenditures resulted
in substantial increases in debt service and an
excess of net expenditures between 2004 and 2015.
This is a temporary situation and does not indicate
a structural imbalance. Under the assumption
that population, housing, and business growth
continues in its current patterns, the projected
position is highly favorable. This assumes that
large unanticipated capital needs do not create the
need for significant borrowing, but the positive
underlying position will help the City to support
these needs without detrimental effects on services
and residents’ quality of life.
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Figure 5-4: Structural Balance Analysis:
Operating Revenues and Net Expenditures
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Figure 5-5: Structural Balance Analysis:
Operating and Financing Revenues and Net
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6. Future Land Use

/Future Land Use/
Overview
The Future Land Use Plan is a critical component of
the Comprehensive Plan. On a broad level, it is used
to guide future development throughout the City of
Marysville. The existing conditions analysis, review
of trends, and fiscal assessment revealed a series of
priorities and considerations that should ultimately
guide future land development in Marysville.
This includes anticipated residential growth, the
changing fundamentals of retail, and the continued
need to diversify the local economy. These
considerations and more have been incorporated
into the Future Land Use Plan.

The Future Land Use Plan Objectives
The Future Land Use Plan shown on the following
page is composed of 9 districts. Each of these
districts has a recommended development
character and land uses, and key features to guide
development within each district.
The Future Land Use Plan ensures that future
land uses and development strengthen and
complement development in Uptown. All of the
districts surrounding Uptown, including medium
density residential districts, the medical district, and
neighborhood mixed-use districts, will encourage
appropriate residential development that will help
bolster the commercial core of Uptown.

Using the Future Land Use Plan
The Future Land Use Plan is a policy tool that will
be used to guide quality development in the future.
While each of the districts have broad requirements
to help guide development, some issues facing the
City require a more detailed approach to guide
growth. These include specific issues related to site
design, public improvements, and open space. These
issues are addressed in the policy implementation
section of this plan.
In some cases, land bordering the City of Marysville
has been depicted with an angular hatch pattern,
to identify the appropriate districts that should be
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adopted should these areas be annexed into the City
in the future.
The Future Land Use Plan is not a zoning map,
nor do the recommendations take the place of the
existing zoning districts or designations. However,
it is recommended that the zoning code be updated
to reflect the proposed characteristics and uses of the
adopted Future Land Use map.
The Future Land Use Plan recognizes that
population growth increases demand on the school
system. As such, the Plan identifies districts most
appropriate for future schools including residential
and mixed-use areas. Continued collaboration
between the school district and the City is essential
in planning for schools.
Finally, the Future Land Use Plan was developed
in concert with an independent fiscal analysis
conducted by Regionomics. The Future Land Use
Plan outlines a broad area of land outside of the City
boundaries that could potentially be annexed into
the City. This does not anticipate that all indicated
areas will be annexed into the city, but does
outline areas that have characteristics that can best
accommodate growth. In particular, this includes
the areas indicated as future single-family (hatched
in yellow).
However, the estimates for future single-family
homes needed in the next 20 years are about 20002400 homes. This is a relatively small area of singlefamily homes. But while all of these areas should
not be future expansion of the suburban residential
district, it is encouraged to be in these areas. It is
hoped that many of the residential units developed
to accommodate likely population growth will
take place closer to the core, in dense development
patterns and include a variety of housing styles. This
plans also accommodates the appropriate inclusion
of other commercial uses into neighborhood
districts, such as small scale commercial that serves
a local area. This could include a corner shop or
small restaurant. Manufacturing areas should
accommodate mostly manufacturing uses, with the
ability to add supporting office services to the area.

/Future Land Use Map/
Suburban Residential
Medium Density Residential
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/Suburban Residential/
Suburban Residential Districts largely consist
of single-family homes or duplexes. Generally,
residential units occupy medium to large-sized lots.

31

Future development in Suburban Residential
Districts should promote walkable environments
and neighborhoods. This starts with the street
network, which should have sidewalks, street trees,
and short block lengths to promote walkability.
Furthermore, each home should be at most a
half-mile from a park or significant open space,
to provide residents the opportunity to walk to
recreational activities. Integrating institutional
uses, such as schools and day-care centers, are
complementary, and encouraged in residential
districts.
Although a significant portion of land outside of the
City of Marysville has been indicated as appropriate
for single-family residential growth, not all, or even
most, of these areas should be developed. However,
these areas have been identified as areas that are
appropriate for growth for a variety of factors.

Development Character
Gross Density

3-6 units / acre
Rear or side facing garages

Parking

Alley access where
appropriate
Single-family detached

Suggested Uses

Duplex
Schools
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4

38

4

Key Features
•

Walkable neighborhoods with street trees and
sidewalks are highly encouraged

•

Short blocks with frequent connections to
adjacent developments or developable parcels

•

Local parks and green space with walking paths,
benches, play structures, etc., accessible to each
residence

•

Institutional uses, including neighborhood
schools, may be integrated throughout the site

/Medium Density Residential/
Medium Density Residential Districts are situated
in close proximity to key assets in Marysville;
primarily heavily traveled corridors and the
Uptown District.

31

4

Future development in Medium Density Residential
Districts should complement the existing character
of the district, which includes single-family homes,
while allowing for more compact development.
Two-unit and four-unit buildings are encouraged
where appropriate.
Street network connections between Medium
Density Residential Districts and adjacent areas
should be a top priority to allow continued and
cohesive development throughout the City of
Marysville. Walkable streets and connections should
be prioritized between Medium Density Residential
Districts and the Uptown District, encouraging
mobility for residents and visitors. Neighborhood
commercial nodes can be appropriate in this
district, scaled to accommodate the immediate
neighborhood needs, and not regional marketplace
demands.

38

4

Key Features
•

Short walkable blocks with common open space

•

Senior-friendly residential options encouraged

•

Shared recreational amenities

•

Variety of unit types (1 br., 2 br., etc.)

•

Smaller setbacks and improved streetscape to
promote walkability

Development Character
Gross Density

Parking

5-7 units / acre
Rear or side facing garages
On-street parking
encouraged
Alley access where
appropriate
Single-family detached
Duplex

Suggested Uses

Quad-plex
Multi-family
Neighborhood Retail
Schools
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/Medical District/
The Medical District is an important economic
engine for the City of Marysville; Memorial Hospital
is the anchor of the District. Support offices for the
hospital, private medical practices, and additional
complementary businesses, such as medical supply
companies, reinforce the identity of the District.

31

Future development in the Medical District should
continue to support and strengthen medical
businesses. Residential development could include
assisted living facilities and other medically-related
residential options. It may also include some denser
single-family and multi-family housing options to
create a mixed-use district. Neighborhood retail
options should cater toward hospital employees,
patients, and their families.
Finally, the Medical District should be wellconnected through a walkable street network, with
sidewalks, street trees, and comfortable seating
promoting walkability for people with a wide-range
of health needs.

Development Character
Gross Density

5-7 units / acre

Parking

Located to the rear or side
of the building, or within
walking distance
Medical office
Institutional

Suggested Uses

Neighborhood Retail
Single family
Multi-family
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4

38

4

Key Features
•

Connected medical services and facilities with
sidewalks and high quality streetscapes

•

Public spaces and pedestrian access for users of
all ages and abilities

•

Smaller commercial users that support
surrounding environment

/Regional Mixed-Use/
The Regional Mixed Use District is intended to serve
residents of Marysville and the surrounding areas.
With easy access to U.S. Route 33, the district should
promote businesses that rely on a larger geographic
market area for their consumer base, along with
offices and companies with a regionally-based
workforce that can access the district from adjacent,
heavily-traveled corridors.
Traditionally, big-box retail has been developed on
large lots with ample surface parking. However,
changes in online shopping and distribution, along
with the imminent rise of automated delivery
and autonomous vehicles, will likely render this
development pattern obsolete. Retail stores will be
looking for smaller store footprints, as their capacity
for online sales increase and increased autonomous
vehicle use will likely reduce the demand for surface
parking.
Future development in the District should
accommodate these changes in retail and
transportation. Smaller lots and smaller footprints
will allow flexibility for current retailers while
providing stronger opportunities for adaptive reuse.
Streets in the district should begin to prioritize
pedestrians, and not only automobiles. Streets
should be developed as adaptable, interconnected
grids, rather than internal, drive aisle linkages.
Furthermore, introduction of other uses may be
needed to allow these areas to be successfully
repositioned for the future.

31

4

38

4

Key Features
•

Larger retail and commercial users that support
a regional market and attract visitors to
Marysville

•

Mixed-use and multi-user buildings

•

Site design should encourage walkability and
pedestrian safety

•

Street grids should be created as part of
development approach

Development Character
Gross Density

15,000 - 25,000 sf / acre

Parking

Located to the rear or side
of the building, or within
walking distance
Regional retail

Suggested Uses

Office
Multi-family
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/Neighborhood Mixed Use/
The Neighborhood Mixed Use District includes
a well-integrated mix of housing, neighborhoodoriented retail, and parks and public space, all
connected by a network of comfortable, pedestrianfriendly streets.
Residential development in this district will include
a mix of housing options, from dense single-family
homes, to two-unit and four-unit buildings and
larger apartment complexes. Residential uses are
encouraged to be located on upper floors of multiuse buildings, with commercial uses located on
ground floors. The development of a diverse range
of housing types is encouraged to attract and retain
a future population with different demographic
characteristics than Marysville’s current population.
This includes a population with smaller household
sizes, a growing number of households without
children, an increasing elderly population, and a
growing number of households with pets.
Critical to the success of the Neighborhood Mixed
Use District is well-integrated, neighborhood retail
options. The District should prioritize these options,
such as cafes, restaurants, and other service-oriented
retail that caters to local residents first.

Development Character
Gross Density

Parking

20,000 sf / acre max
(residential units at 7 to 8
units per acre)
On-street parking
Surface lots not visible from
street
Duplex/Quad-plex
Multi- family

Suggested Uses

Neighborhood retail
Neighborhood office
Dense single-family
Schools
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31

4

38

4

Key Features
•

Pedestrian-friendly streets with high quality
streetscapes

•

Smaller retail and office users that support local
residents and provide experiences such as cafes,
restaurants, and retail

•

Public spaces for communal gathering with
seating, lighting, and landscaping

/Open Space/
Open Space Districts are critical to elevating the
quality of life for Marysville’s residents and visitors.
Open Space Districts should consist of active and
passive spaces that attract users from across the
City of Marysville and around the region. Parks and
Open Space should consist of programmed areas
and trails, which can also function as connections
between districts and neighborhoods.
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The Parks and Recreation Plan, adopted in 2017,
offers additional recommendations on specific
programming and trails opportunities.

4

38

4

Key Features
•

Shared Use Paths as corridors connecting
neighborhoods

•

Play structures, picnic areas, recreational fields

•

Open space for City programming or leisure
activities

•

Community gardens and dog parks

•

Educational opportunities and facilities

•

Natural wildlife habitats and preserves

Development Character
Gross Density

N/A

Parking

Off-street where appropriate
Public parks

Suggested Uses

Pocket parks
Shared Use Paths
Open green space
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/Manufacturing District/
The Manufacturing District is the economic
engine of Marysville. Adjacent to U.S. Route
33 in the southeast portion of the City, the
Manufacturing District includes medium to largesized manufacturing facilities and warehouses.
In addition to immediate freeway access, the
Manufacturing District hosts fiber optic capabilities
that will support connected vehicle testing on U.S.
Route 33, along with a redundant fiber line that
current and future companies can tap into for highspeed Internet access. Finally, an active rail line
continues to help support shipping and distribution
needs for businesses within the district.
Future development in the Manufacturing District
will be geared toward additional manufacturing and
warehouse users. Where appropriate, development
should be sited close to the high-speed fiber line
and rail line to allow businesses and companies
to fully capitalize on this existing infrastructure.
Furthermore, manufacturing uses should be
encouraged to develop green infrastructure on site
to mitigate stormwater management. Supporting
office uses are also appropriate here, along with
research and development facilities. Finally,
adjacent residential uses should be sufficiently
buffered from manufacturing uses.

Development Character
Gross Density

20,000 - 25,000 sf / acre

Parking

Located to the rear or side of
the building
Light to medium
manufacturing

Suggested Uses

Advanced manufacturing
Research & development
Office
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31

4

38

4

Key Features
•

Convenient rail access

•

Tapped into the U.S. Route 33 fiber optics
capabilities, U.S. 33 Innovation Park, and U.S. 33
Smart Mobility Corridor

•

Mid to large-sized manufacturing warehouses
with limited noise and toxin pollution

•

Large manufacturing campuses are encouraged
to support their operations with integrated green
infrastructure

/Government & Institutional/
Government districts are intended to contain a range
of public and semi-public uses, including schools,
police and fire departments. Two prisons are also
located in this district and should be screened and
buffered from adjacent uses as much as possible.
Development of these districts should complement
nearby areas, and schools in particular should
be well-connected with pedestrian and bicycle
facilities. ADA accessibility should be a priority in
these districts.
Publicly accessible buildings and sites should be
well designed, with buildings oriented to the street
and a unique architectural character to reflect their
civic importance where appropriate. High-quality
street trees and landscaping will help define and
brand the civic uses of the city, and can be used
to help integrate these uses into the fabric of the
surrounding streets.
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4

38

4

Key Features
•

High quality structures providing a sense of
place

•

Public spaces and pedestrian access for users of
all ages and abilities

•

Attractive landscaping, public art, and lighting
located throughout the site

•

Buildings should be integrated into walkable
communities with a mix of uses, where
appropriate

Development Character
Gross Density

Varied

Parking

Located to the rear or side
of the building, or within
walking distance

Suggested Uses

Civic
Institutional
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/Uptown District/
The Uptown District is the heart and soul of the City
of Marysville. With a blend of historic buildings,
walkable retail and restaurants, small offices, and
government buildings, the District is an important
gathering place for Marysville residents and helps
strengthen the identity and brand of the city.
Future development in Uptown should complement
and strengthen the historic character of the District.
Historic buildings, facades, and public spaces
should be maintained in accordance with best
practices for historic preservation. Interesting and
stimulating pedestrian environments should be
a primary feature of the District. Sidewalk cafe
seating is encouraged, ground-floor retail with large
windows should be promoted whenever possible,
and the pedestrian should feel safe and comfortable
on the streets and sidewalks of the Uptown District.
Residential redevelopment of underutilized
second floor spaces, in addition to new residential
development, is highly encouraged to help bolster
and support the vibrancy of the Uptown District.
The Uptown Revitalization Plan, adopted in 2017,
offers further detail about the planned character of
the District.

Development Character
Gross Density

Varied

Parking

Not visible from street
Office
Retail
Civic

Suggested Uses

Apartment (above retail or
office)
Multi-family
Dense single-family
Duplex/Townhomes
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31

4

38

4

Key Features
•

Identifiable character, branding, and signage

•

Walkable streets with sidewalks, short blocks,
and a high quality streetscape

•

Public spaces with attractive landscaping, public
art, and pedestrian access

•

Integration of retail, office, and residential uses
in a true mixed-use approach

“ A hundred years after we
are gone and forgotten, those
who never heard of us will be
living with the results of our
actions.”
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7. Focus Areas

/Former Kroger Site-West 5th St./
Site Context
The former Kroger site is an underperforming retail center close
to Uptown. As Marysville continues to increase in population,
opportunities to redevelop infill sites into residential uses close to the
Uptown make fiscal sense while offering a different type of housing for
Marysville residents. In addition, the site is surrounded by residential
apartments and sits along a corridor that includes strip-center style
retail, but little to no neighborhood retail to serve nearby residents.

Connections

Wes
t 5t

h St

.

Developing a site plan to connect to adjacent uses is critical. Future
opportunities to connect the site to the neighborhood to the south, or
further development opportunities to the east or west, may present
themselves and will strengthen the long-term viability of development
on the site.

Land Configurations

Wes
t 5t

h St

Visi

bilit

West 5th Street is a prominent entrance into Uptown and a welltraveled road. High visibility to automobile traffic is necessary to a
successful retail environment. The site is also ideal for adding a range
of residential options. This could include making the site exclusively
apartments and townhomes, or offering a mix of multi-family and
dense single-family options, as shown in the concept to the right.
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Redevelopment Concept
The concept below is one of many ways the Kroger site can be reconfigured.
Commercial development along West 5th St. can be supported both by the
added residential development and the visibility along the heavily traveled
corridor. A small single-family residential cluster offers the opportunity
to provide a new, smaller-footprint single-family residential option on the
market within a short distance to Uptown. 72 townhomes provide residential
options that will cater toward both an aging demographic and smaller
household sizes that Marysville is expected to accommodate in the next 10-20
years. Alternative development scenarios could explore moving the culvert
(outlined in dashed line below) off site to reduce the need for stormwater
retention on site, and thus increase the residential capacity of the site.
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15,000 s.f. Commercial

B

12,600 s.f. commercial

C

11,400 s.f. commercial

D

12 units (townhomes)

E

12 units (townhomes)

F

19 units (townhomes)

G

13 units (townhomes)

H

16 units (townhomes)

I

33 single-family units

Total: 107 residential units, 39,000
s.f. neighborhood retail
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Figure 7.1		
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Kroger Redevelopment Concept
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/Water Treatment PlantNorth Main Street/
Context
The existing water treatment plant is a quarter mile walk to Uptown,
but the City plans to move the plant to a new location. The site is
currently surrounded by single-family residential and commercial
uses. The site is one of the few redevelopment opportunities within
Marysville to provide an option to live alongside a planned trail and
creek. Furthermore, the entire study area is owned by the City, offering
a redevelopment opportunity that doesn’t rely on acquiring parcels
from a large quantity of owners.

Connections
There are plans in place to move the water treatment plant to a new
location. The timing of the move depends on a number of factors. The
area pictured to the right is currently used to store lime, but can be
remediated and moved out of the 100 year floodplain (pictured in blue)
in order to accommodate development.

Potential Land Configurations
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The site sits adjacent to North Main Street. The existing office structure
on North Main Street is historic and should be preserved. This location
is ideal for a small taproom or brewery. The interior of the site, along
Mill Creek, is an opportunity to add residential capacity.

Adaptive
Reuse

Development Character

RESIDENTIAL
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ADAPTIVE REUSE

Site Data

Redevelopment Concept
The water treatment plant has the opportunity to become a unique
development opportunity close to Uptown. The concept below calls
for residential development fronting a shared use path and Mill Creek.
Furthermore, the potential to reuse the existing water treatment facility
as a taproom or small restaurant can help anchor activity in the area.
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29 townhomes

B

29 townhomes

C

7,000 s.f. “adaptive reuse”
Planned Shared Use Path
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Figure 7.2		

Water Treatment Plant Redevelopment Concept
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/The Medical District/
Site Context
The Medical District is a quarter mile walk to the
heart of Uptown and is anchored by the Nestle
R&D facility and Memorial Hospital. However,
the existing roadway network is not conducive for
redevelopment. A streamlined roadway network is
critical to creating viable development areas.

As the Medical District continues to transform,
bolstered in part by continued growth of Memorial
Hospital, the District is an ideal location for medical
office. Furthermore, land use configurations can
vary, as shown below, based on the timing of
redevelopment opportunities.

Roadway Configurations

Potential Land Use Configurations
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OFFICE

Redevelopment Concept
The concept below is a long-term vision for how
the Medical District might redevelop. Residential
development at the north end of the site can
strengthen commercial activity in the Uptown, while
complementing the medical office uses. A corner plaza
functions as a gateway feature to the district, and can
be used as an opportunity to brand the neighborhood.
In the concept shown below, the development takes
advantage of a new, simplified roadway network in
order to create a mixed-use development that retains
the feel of a denser neighborhood.

Zone A
Zone B

Zone C

Site Data
129 Residential
Townhomes (each unit parks itself)
60,000 s.f.
Medical office
300 parking
spaces
56,000 s.f.
Medical office
280 parking
spaces
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on A
ve.

Collins Ave.

Figure 7.3		

Medical District Redevelopment Concept

71

72

8. Implementation

/Plan Goals/
As part of the planning process, the Steering Committee considered the long-term goals of the Plan and created five guiding
principles. The principles define desired outcomes, as well as broad measurements of success for the Plan.

1

Retain current residents while attracting
new ones.

Policy Hierarchy
Goals, Objectives, and Actions

2

Aspire to create a beautiful built
environment.

3

Strengthen connections between different
neighborhoods in Marysville.

4

Embrace and preserve Marysville’s history
and small-town feel.

5

Ensure fiscal sustainability for future
generations.

Each theme has one goal for which there are
multiple objectives. Each objective will have at least
one action that, if implemented, will help to achieve
the objective and goal for that theme.
The desired
outcome expressed
in simple terms.

Goal

Objective Statements of

Objective

purpose that serve
as the framework
for future decision
making.

Responsible Parties
M

City Manager / Council

P

Planning Dept.

PC

Planning Commission

DR

Design Review Board

action
action
action

action
action
action

Parks & Rec Dept.

$

Finance Department
Public Service Department
CIC /
County Economic Dev.
Community Organizations
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Timeframe

Short
Medium
Long
Ongoing

S
M
L
O

0-1 years
1-3 years
3+ years
Continuous

Program, policy,
or plan intended
to achieve the
objectives.

Timeframe

Party

1

Retain current residents while
attracting new ones.

A. Market the focus areas to residential and commercial developers.
i. Identify gaps in the residential marketplace.

P

S

ii. Meet regularly with key property owners about ongoing development opportunities.

P

S

iii. Focus on infill and redevelopment neighborhood retail projects versus regional retail
projects.

P

S

B. Promote the construction of infill residential development.
i. Continue to educate landowners on development trends.

P

PC

S

ii. Promote development styles that attract shifting demographics, primarily empty-nesters,
and young professionals.

P

PC

S

C. Create a redevelopment strategy for the Medical District between Nestle and Memorial
Hospital and the Kroger site.
i. Link Thoroughfare Plan updates to revised roadway network.

M

P
M

ii. Assemble land to streamline redevelopment process when opportunities arise.

O

D. Prioritize growth in targeted expansion areas outlined in the Future Land Use Plan.
i. Align Capital Improvements Plan (CIP) for infrastructure with Future Land Use Plan, sewer
and water, and roadways.

P

ii. Update City Zoning Code to ensure it aligns with the Future Land Use Plan.

P

S

M

S
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Timeframe

Party

2

Aspire to create a beautiful built
environment.

A. Strengthen and unify the vision between City Council, Boards and Commissions, and City
Staff.
i. Hold a semi-annual joint session between City Council and Planning Commission to evaluate
priorities.

M

PC

O

ii. Create an official designee between City Council and Planning Commission to continue to
facilitate dialogue.

M

PC

S

iii. Continue to educate Planning Commission on planning trends and processes.

P

PC

O

B. Continue to support implementation of the 2017 Parks and Recreation Plan.
i. Prioritize parks and greenspace in the zoning code rewrite.

P

S

ii. Ensure larger residential developments allocate greenspace in future development.

P

O

iii. Promote greenways/bikeways to other communities and areas in Union County and the
Columbus Region.

P

M

i. Enhance the Uptown streetscape, signage, and user experience.

P

M

ii. Include funding for improved signage throughout the City.

P

C. Encourage branding and gateway improvements at key points throughout Marysville.

Responsible Parties
M

City Manager / Council

P

Planning Dept.

PC

Planning Commission

DR

Design Review Board
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$

Parks & Rec Dept.

$

Finance Department
Public Service Department
CIC /
County Economic Dev.
Community Organizations

M

Timeframe

Party

3

Strengthen connections between
different neighborhoods in
Marysville.

A. Encourage all modes of transportation.
i. Create a non-motorized transportation plan.

P

S

ii. Implement bike racks at key civic locations and in Uptown.
iii. Plan for potential high speed rail as a mobility option and for a depot to be placed in
Uptown Marysville.

M

P

M

i. Consider on-street bike improvements in alternative transportation plan and link that to the
thoroughfare plan.

P

M

ii. Incorporate shared use paths along river corridors and roadway connectors in new
development.

P

M

iii. Look for opportunities to link to larger regional trail system.

P

M

iv. Implement trail connections in accordance with existing parks plan.

P

M

v. Connect neighborhoods to Uptown with greenways and bikeways.

P

M

B. Strengthen on-street pedestrian and cyclist connections in Marysville.

77

Timeframe

Party

4

Embrace and preserve Marysville’s
history and small-town feel.

A. Ensure that new residential and commercial development strengthens the existing
development character and property maintenance of Marysville.
i. Enforce/Implement Uptown Design Guidelines.

P

DR

O

ii. Require quality site design with walkable urban character.

P

DR

O

B. Promote public spaces that encourage community activity and shared uses.
i. Locate parks and civic spaces within a short walk of residential uses.

P

O

ii. Include small civic spaces in infill development.

P

O

iii. Include parks and open spaces in new greenfield development.

P

O

P

O

C. Continue to implement the 2017 Uptown Marysville Plan.
i. Market and promote focus areas to prospective developers.

O

ii. Collaborate on Uptown programming/events with Main Street organization.
iii. Encourage public investment and incentives that spur private investment.

Responsible Parties
M

City Manager / Council

P

Planning Dept.

PC

Planning Commission

DR

Design Review Board
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P

Parks & Rec Dept.

$

Finance Department
Public Works Department
CIC /
County Economic Dev.
Community Organizations

M

M

Party

Timeframe

5

Ensure fiscal sustainability for
future generations.

i. Promote opportunities created by the 33 smart corridor and Connected Marysville.

P

$

O

ii. Continue to attract businesses in a range of fields to encourage economic diversity Citywide.

P

$

O

iii. Develop the 33 Innovation Park.

P

$

L

iv. Encourage the development of additional manufacturing properties.

P

PC

O

v. Through implementation of the Union County Economic Development Strategy, continue
to build regional partnerships to support future growth and improve the workforce/talent
pipeline.

P

M

A. Embrace and support strategic partnerships that will continue to promote economic
growth.

O

B. Ensure Marysville is prepared for the adoption of autonomous and connected vehicles.
i. Ensure that the zoning code is updated to incorporate anticipated changes in land use and
parking requirements.

P

ii. Ongoing development review should consider the potential impact of autonomous vehicles.

P

O

PC

DR

O

79

80

